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Safe Harbor Statement

Jhis; presentation; and/the guidance: aboyve: contain) forward#ooking; statements; thatiinvolvelrisks; and/uncertainties. Such
forward-ooking: statements; generally;can; belidentified/ by the use: of forwardHooking terminology: suchras: “may;.« “will}*
“expect,tintendtcould* estimate;should " “anticipate;” or; “believe; " or the negative thereofior.variations; thereon or
similarsterminology: Although the:Company believes:thatitheexpectationsireflected inisuch forwardooking /statements:will
proveto be correct; the:Company.can give no assurance that:suchiexpectations will/provetohave beenicorrect. The actual
future performance; ofithe: GCompany.could/differsmaterially fromisuchistatements; Faciors;that:could/cause or.contributeito
such| differences; include; but:are; notilimited/ to: uncertainties; regarding) the: ability, to) open’ new, rent-to-6wn stores; the
Company:s;abilitytojacquireradditional rent-to-ownisiores or.customer-accountsionifavorableiterms;theiCompany: siabilityto
control/ costs: and/increase: profitability; thel Company's; ability, to) successfully;add / financial services locations: withinits
existingirent-to-own;stores; the:Company:s; ability toridentify;and /successiully enter-new lines; 6fbuUsiness; offering products
and| services that:appeal [to)its customer-demographic; including its; financial Services; producis; the Company:s: ability to
enhancetheiperformance ofjfacquired/stores; the: Company s;ability toretain the revenueiassociated withiacquired/customer.
accounts; ther Company:s; ability tor identifys and/successiully: market: products; and/ services, that: appeal to) its; customer
demographic; thelCompany:siability to enterintonew and/collect:oniiis;rentaljpurchaseiagreements; theiGCompany:s: ability o
enter;intoynew;and/collectioniits;shoristerm/loans; thepassage oflegislation;adyversely affecting theirent-to-own oy financial
Services; industries; the: Gompany's; failure to) comply: with; statutes; of- regulations; governing  the rent-to-own or. financial
SEervices, Industries; interestirates; Increases; inithe unemployment: rate; economic. pressures, suchias; highifuelfand/utility,
cOsis, affecting/the disposablelincome: availableito) thel GCompany s targeted/cConsumers;, changes: in; the: GCompany; s, stock
price;and/the number; ofishares; oficommpon stockithatiit:may, or,may not.repurchase; changes;iniestimates relatingto) seliz
insurance; liabjlities; and/income: tax: and /litigation) reserves;. changes; in)the: Company's; effective tax:ratey therCompany/s
ability te; maintain; an) effective; system ofiinternal/controls; changes in)the: number, ofishare-based/compensation: grants,
methodsiused/tovalue future share-based/payments:and/changes; iniestimated forfeiture rates;with respect to share-based
compensation; theiresolutioniof;any.materiallitigation; and/the other risks;detailed from timeitoitime in theiCompany'’s, SEC
reports, including;butinotidimited to; its;annualireporiion Formi 10-Kdfor-thelyear.ended/December-31; 2008; and/its;quarterly
reports;for . the; guarters; ended/March; 31; 2009 and/June 30, 2009} You are cautioned/notito place undueireliance onithese
forward-ooking statements; whichispeak.only as ofitheidateiofithis;press.release; Exceptias:.required by law; the;GCompanyis
not:obligated to) publicly release any revisions to; theseiforward-ooking statements; to) reflect:the events; of: Circumstances
afterthedateof this press.releaseior o reflecttheioccurrenceofunanticipated events,
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Key Investment Rationale

|_eading| rent-te-ewn operator in the U.S.
Proven business, model
EXperienced management team

Financially selid
Streng cashiflew generation
Seund halance sheet and streng credit statistics

Continue execution In GUr: Core rent-te-ewWn hUusIiness

Growth eppertunity adding financiallServices Within our;
EXIStiNG Stere locations

Seek additional distrikbution channels for our Products
and Senvices
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Leading RTO Operator in U.S.

[_argest rent-te-ewn eperator i the U.S.
39% market share based on store count

National feetprnt o over: 3,000 company-eWhRed Steres and over
215 franchised Sieres

Broad selection off high quality, brand-name merchandise under,
flexible rental purchase agreements

Primarily serves the “underhanked” consumer

Generated $2.8 billion i LTV revenue and $352.3 million i LTV
adjusted EBITDA" as of June 30, 2009



Leading Player in Fragmented Marketplace

8,220 Stores @
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1)1 Based on Association of Progressive Rentall@rganization (APRO) estimatesiin 200y Industry:Survey (based on 2006 results) of 8,500 total
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Rent-to-Own Is an Appealing Transaction...

No Traditional
Credit Check

Lifetime No Down
Reinstatement Payment / Deposit

Early

Purchase : No Long Term
Options Flexible Obligation
Rental Agreements

7 — 30 Months Sélrrll_e Day
Term to Ownership elivery

90 Days Same Service /[ Warranty
as Cash Included




..Serving the “Underbanked Working Family™”...

75% 0ff cUStOmErs in the rent-te-own Industny have househoeldincemes
between $1.5,000 and $50,000

Appreximately 42.5 millien househoelds with heusehold Incomes
petween $15,000 and $50,000 2

Industry is senving only: 3.0 millien ofi these heuseholds, ©)

1) America:s ResearchiGroup; August 2004
2)  U.S: Gensus Bureau = 200/, CPSISUrvey
3) APRO200/ Industry Survey . (based on 2006 results)



.. With Attractive Economics

Jotal'Rental GIoSS
. Monthly:Revenue Stream Reventes COGS. Margin

Buy Upfront | 850 $425  50.0%

Rent-110-Own

$ 1,700 $ 425 510%)

Rent-110-Gwn

PO N N oo s s

(Average GaontractiLife) L L L L L L I I I I

o 2 4 6 8 10 12 14 16 18 20
Months
“Therental purchaseitransactionis afiexiblealternativeifor,consumers:withifeatures thatincludenoilong-termiebligation

andtherightito terminateithe transacticnwithoutipenalty: Eor:v5%, ofiourinitialirental purchase agreements, the
customerreturns the merchandisebefore acqguiring ownershipiand theaverage term ofitheiagreementis 4:to)5:/months.



Proven Business Model

Systems -

Key Brands and
Attractive Stores

Rent-A-Cenler.

Customer
Relationship

Employee Training
and Development



Easily Accessible, Highly Visible Sites

lCeased Sites @nly

No\Vareheuses — Vendors Ship DIrecty oithe Steres
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High Quality, Brand-Name Merchandise

Electronics Eurniture Appliances
36% of Rental 319%061Rental 17% of Rental
Revenue Revenue Revenue

ASHLEY

p=——4 "
Whirlpool

Serfa

Iy

JVLC*

home furnishings

Computers
16% 01iRental
Revenue

D&LL

40%

30%

20%

100/0 ‘| T T T T T T
2002 2003 2004 2005 2006 2007 2008

Q1'09 Q2'09
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‘ Electronics Furniture Appliances

Computers
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Representsiarolling /12 months ofiactualidata 10)
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Experienced Management Team

SEnIor management team IS the: most experienced i RIO ndustry.

CEQO Mark Speese has evel 30 years ol RT O experience
President Mitch Fadel has over 25 years  ofi RIIO exXperience
SENIBK EXECUtIVES average ever 15 years off R TOIEXPEIENCE

Allracting the lbest persennel withiindustry-leading salary and incentive
plans

44!



Strategic Objectives

Enhance store level eperations, revenue and profitalaility.

Attract custemers with targeted advertising campaigns
Custemers Whese credit has heen reduced or eliminated (Credit Eree Life)
Custemers with budget constraints (Super. Value)

[FOCUS 0N OUIF CUSTOMEY'S IN-SIONE EXPENIENCE
Improeve eperational efficiencies
Maintain eEXpPeEnSe control

Grewth eppertunity adding financiall Services Within eur existing| store |ocations

Seek additienal distributien channels for eur products;and Sernvices
Tlhreugh agreements, withy ether: retailers
EXxpansion ofi retaillinstallment sales
International rent-te-ewn

[Focus on de-levering eurhalance sheet and evaluating eppertunities 1o,
repurchiases ol our common stock
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Rent-to-own - Store Economics

Start-up investment of appreximately: $500,000 (3/41er Inventery)
Begin turning a moenthly: profit i appreximately: nine moenths
Cumulative break even profit in approximately twoeyears

Internal Rate off Return of approximately 40%:

($ 10 000’s) Year, 1 Year, 2 Year, 3 Year 4 Year s
Revenues $430 $760 $860 $890 $910

EBITDA @ ($100) $125 $180 $195 $200
EBITDA Margin @ (23%) 16% 21% 22% 22%

(1)) Before:market:andicarporateiallocation|andlincome taxiexpense; terminal value of 60X EBITIDAIN Year,5 petiNees
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Financial Services — Business Rationale

Financiall Services Industry,
Industry revenue ofi $7 billion
Fragmented — similar te rent-te-ewn 25 years ago
Custemerwithint RAC's national feetprint
Allractive economics

RAC's Strengths
[Developing 6ngeing and lasting relationships with
CUSIeMErS

lLeveraging our real estate
Operating| cash flew: te Suppet grewth
LLegisiative expertise

14



Financial Services — Operations

Product efferings — prmarly include deferred deposit and unsecured
loans, check cashing, moeney. transiers and moeney: erders; debit cards
and tax preparation

[FecUSINg 0n states that have enabling legisiation

Status off CUrrfeEnt operations

Grewing the everall'lean pertielo; Impreving collections and are
near break even

\Work streams are completed and perferming as designed
providing a scalable platierm

Tlaking a little more time. te Improve results and develop our
management team

[iF'we continue: the: trendiniimprevements, will'start planning a

REW growth strategy.
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Financial ©verview

16



Sales Growth

Combined Revenue (SMM)

$3,200
$3,000
$2,800
$2,600
$2,400
$2,200
$2,000
$1,800
$1,600
$1,400
$1,200
$1,000

$2,884

$2,750 - $2,780

B Siore Revenue
17

Eranchise Revenue

$2,434
- $2,313 $2,339 I
2004 2005 2006 2007 2008 2009P



EBITDA and EBITDA Margin

(SMIM)
$600
$500 |
$388.3
$400 [ (oo, $356.5 $363.6  $345.0 - $365.0
$300 | S
$200 |
$100
$0 ] ] ] ]
2005 2006 2007 2008 2009P

3 EBITDA® <> EBINDAMargin 9

(4)7 Excludesnon:recurring chargesiand credits
18



Operating Cash Flow

(SMIM)

$450
$400
$350
$300
$250
$200
$150
$100
$50
$0

$187.9

$240.4

$187.4

$384.7

$340.0 - $360.0

2005

2006 2007
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Schedule of Free Cash Flow
2009 Estimate ($SMM)

EBITDA $345 - $365 OPERATING CASH FLOW. $340- $360
Net Cash Interest ($25)

CapEx €610)] (07:10] =6 ($60)
Working Capital $80

Taxes ($60)

Free Cash Flow. $280 - $300 Free Cash Flow. $280 - $300

Note: Potentialluses of Eree Cash Elowinclude acquisitions, reductioniin outstandinglindebtedness or.common stockirepurchases.
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Current Capital Structure

Jun 30, ;/‘; 8{(

2009 Capital

Cash $ 95.6
Senior Credit Facilities 700.8 36.0%
Sub Notes @ 75.4 3.9%
Total Debt 776.2 39.9%
Shareholder's Equity 1,171.0 60.1%
Total Capitalization $1,947.2 100.0%
Net Debt/Total Capitalization 35.0%

(2)'Balance ofiSubiNotes redeemed|7/28/09

ConsolidatedLeverage Ratio) 2:02X{((92:09)
ConsolidatediinterestiCoverage Ratio 8;12x((2:09)

21

Jun 30,
2008
$ 751
788.0
270.4
1,058.4
1,021.4

$2,079.8

% of
Book
Capital

37.9%
13.0%
50.9%
49.1%
100.0%

47.3%
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Guidance (per July 27, 2009 press release)

QUARTERLEY QS 09P

Jotal Revenue $666:0 - $681.0. MM
Adj. Diluted EPS $0.46 - $0.52

ANNUAL 2009P
$2.75-2.78 BN
$2.32-%2.42

Jotal Revenue
Adj. Diluted EPS

©3!08A
$708.8 MM
$0.440

2008A
$2.88 BN
$2.04 0©6

1h) Excludes the effects of a $0.2 million pre-tax restructuring expense (noimpact on the dilutedi earnings: per; share for: the three moenth period ended

September 30, 2008) in the third guarter. 6f; 2008 related to the December; 3; 2007 announced restructuring plan.

2) Excludes the effects of/a $4.9 million pre-tax litigation credit ($0.04' per diluted earnings per. share for the six month period ended June 30, 2009)in

the first quarter,and'secondiquarter. of 2009 relatedito the Hilda Perez matter.

<)) Excludes the effects ofia $4.5 million pre-tax restructuring expense ($0:04 per. diluted earnings per. share for. the 12 month period ended December
31, 2008) in the first, second; third'and fourth guarter. of 2008 related to the December: 3, 2007 announced restructuring plan.

4) Excludes the effects of a $4.6 million pre-tax litigation credit ($0.04 per diluted earnings' per. share for the twelve month period ended December; 31,

2008)in the fourthiquarter. of;2008 related to the Hilda Perez and Shafer/Johnson matters.

5)) Excludes the effects of a $4.3 million pre-tax gain ($0.04 per: diluted earnings per: share for: the twelve month period ended' December: 31, 2008)in

the fourthiguarter of 2008 related tojthe extinguishment of debt.

22
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Key Investment Rationale

Leading rent-te-ewn eperatoerin the U.S!
Preven business, moedel
Experenced management team

EFinancially: selid
Streng| cash flew: generation
Seund balance sheet and streng| credit statistics

Continue execution I U core rent-te-ewn Business

Grewth eppertunity: adding fimancial services Within: eur,
existing| store lecations

Seek additional distrilbution channels:ier eur preductsiand
SENVICES
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